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Report Highlights: 

U.S. exports to the Republic of Korea (ROK) for Consumer Oriented products finished the year at a 

record high based on data through December 2014 at $3.5 Billion.  This is a 22 percent increase over the 

same period in 2013.  Compared to 2012, when the Korea U.S. Free Trade Agreement (KORUS FTA) 

was implemented, the Jan. - Dec. 2014 sales are also 25 percent higher. Total U.S. exports to ROK, now 

total $7.6 billion, the highest level since 2011.    
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General Information:  

U.S. exports to the Republic of Korea (ROK) for Consumer Oriented products finished the year at a 

record high based on data through December 2014 at $3.5 Billion.  This is a 22 percent increase over the 

same period in 2013.  Compared to 2012, when the Korea U.S. Free Trade Agreement (KORUS FTA) 

was implemented, the Jan. - Dec. 2014 sales are also 25 percent higher.  Total U.S. exports to ROK, 

now total $7.6 billion, the highest level since 2011.  Consumer Oriented sales for 2014 accounted for 

more than one-third of the total increase in trade over 2013.  The success in Consumer Oriented sales 

underscores the value of the KORUS FTA in accruing benefits to the U.S. suppliers of value-added 

products for Korean consumers. 

  

 
  

  

  

 
  

  

  



 

 

  

  

South Korea’s exports of U.S. Consumer Oriented goods were also the fastest growing among top U.S. 

trading partners as well.  This underscores how well both U.S. exporters and Korean importers sought to 

benefit from the opportunities under the KORUS FTA. 

  

 
  

  

The primary subcategories driving the success in the Consumer Oriented category are beef, pork, dairy 

and tree nut products.  Each of these leading categories in addition to many others has grown in volume 

as well.  In particular, the strong growth in the beef trade with Korean importers is indicative of the 

improving consumer confidence in U.S. beef products.  U.S. Wine exports to South Korea also 

exhibited double-digit growth.  Dairy products are also having great success under KORUS FTA’s 

reduced tariffs under TRQs. 

  



 

 

 
  
  

  

OPPORTUNITIES AND CHALLENGES 

  

 New Korea FTAs with Canada (Jan. 1)  and Australia (Dec. 12) 

 Weak exchange rates in Europe and other markets make U.S. products relatively more expensive 

 2014 ROK wine import data by value show U.S. market share at approximately 11.8 percent, 

relatively unchanged since 2012 along with other top competitors (Chile, France, Italy, Spain) 

also remaining virtually unchanged.  However, the value of Korea’s imports of U.S. wine did 

grow at the fastest rate among the top competitors. 

 The ATO sees tremendous potential for both wine and spirits as well but believes more 

promotion is necessary. 

 From ATO Seoul’s Exporter Guide: 

 Consumer household grocery purchases grew in almost every food category between 

2010 and 2013 

 Sales of retail food products in ROK continue to show growth through 2013 

  

  

  
  

                     

  

 

SELECTED MARKET SHARE DATA for KOREA’S IMPORTS FROM THE U.S. 

http://gain.fas.usda.gov/Recent%20GAIN%20Publications/Exporter%20Guide_Seoul%20ATO_Korea%20-%20Republic%20of_12-16-2014.pdf


 

 

 

 
 

 



 

 

 
 

 



 

 

 
 

Source: Based on Import Data from Korea Customs and Trade Development Institution 


